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Communicate your corporate goals and objectives to the academic, biotechnology and pharmaceutical community.

www.hum-molgen.org

HUM-MOLGEN is one of the world's largest Internet sources of
information for the latest in human molecular genetics.
Our service consists of a vertical portal site and an associated

Address the people responsible for making future
investment decisions:

HUM-MOLGEN gives you the opportunity to contact an open-
minded global audience of people interested in molecular bio-

Target your banner advert to the country of your choice:

Run banner advertisements at selected sections using
different formats (468 x 60, 150 x 300). Via our geografic
region identification software HUM-MOLGEN shows your

mailing list. logical technologies, bioinformatic solutions and diagnostic tools. ad in the right place of the earth.
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